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PANERA BREAD

PR TEAM: Panera Bread's Ohio
franchises and RMD Advertising
(Columbus, OH)

CAMPAIGN: Great Panera
Turkey Drive

DURATION: October 1, 2007-
November 25, 2007

BUDGET: $5,000

. The Ohio franchises of the
; Panera Bread company
4 partnered with Freestore
Foodbank to provide frozen
turkeys to needy families
during Thanksgiving.

After the company re-
named and rebranded the
annual turkey drive to in-
crease community impact,
it hired RMD Advertising to
help get the media’s atten-
tion of its philanthropy and
encourage customers to
donate frozen turkeys for a
coupon in return.
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Successful Public Relations from RMD

Panera puts the focus on

the needy with turkey drive |

| STRATEGY |

The goals of the campaign included increasing par-
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commitment to the community. The promotional
strategy was also developed around increasing cor
porate sponsorships.

| TACTICS

The campaign used stunt marketing, like inviting local
celebrities 1o participate in “chain of giving”
partnering with local TV and radio media to broad
cast live from the events, and holding corporate check
presentations during live remote times.

The team enlisted media sponsors to promote the event
on their Web sites and introduce political hgures ar
events. Events were publicized through the Ohio News-
wire. The team developed a Web site to help customers
and donators find the nearest Panera to them and better
understand the causes the drive supported.

L RESULTS |

“Through the campaign’s success, we were able to
donate over 500 frozen turkeys to people in need,” says

CVCILS,

Judy Ketner-Dollison, marketing director at Panera. The
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The campaign was covered by many outlets, induding
the Cincinnati Enguirer. The event was also covered by
all local NBC, ABC, FOX, and CB5 TV stations in the
Columbus, Cincinnati, and Dayton, OH areas.

| FUTURE |
Panera plans to hold the turkey drive again next year
with RMD Advertising
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» For questions, comments or ideas for new stories and partners to feature

contact ContactUs@RMDadvertising.com

p Click here to view Panera Bread'’s press archives

P Click here to view our press credentials
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PowerfulPress is a digital publication exclusively from RMD Advertising.
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