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Cincinnati bakery rises to help commumty

ARCHDNMESE -
el b 1l'|.a11ng

Thaa's a line from Panera Bread's wels
site, which defines the company’s com-
mibtment to the commwrities it serves. For
us, as Catholicy, bread takes on signifi
cance as part of the cucharistic sacrifice,
uniting and nourbbing us theough 1he
presence of Christ, As 2 result, the part-
nership  between  Panera and  local
Cathalic organizations, which poowides
doated twead amd babery flenn o the
neody, takes on special meaning

= “Thie unibversal spirdt of

Everyda
Evarigelists

By Sister Elleen Conne ¥ 05U

According to Jim Hach, operating par
ner for Cincinnati- and Dayton-arca Pan-
e bakery-cafes, the company nktiated
Its day-end bresd peogram in 1998

“We do it for two ressons,” he ex-
plained “Tt makes w feel good and i the
right II1:||1K to do and, because we're a
fresh-baked bakery, we always have prod-
uct beft at the end of the day. Instead of
throwing it away, we'd rather do some-
thing good with j.”

Sa, every night at each of Panera’s 16
CARCHnl-ared

Mudes, Hie % . ol
still freah and delbciout breads, 113 mﬁw

cookies and pastries are boxed up and
ready for pick up by local voluntecrs who
then deliver the tasty treats 1o area Tood
pantrbes, churches and non-profit organd-
rations. Panets donated one million dol-
Lars in prodhect 1o such groups in its Ohilo
market in 2006, Hach said, and Is always
fooking for rew onganizations o beoome
invalved.

Every night at cach of Pancra’s
16 Cincinnati-mrea stores, the leftover,
bt still tresh and debhchous breads,
bagels, cookics and pasivis are
boxed up and ready for plck up by
local volunteers who then
deliver the tasty treats (o anea food
pantries, churches and non-profit

organizathons. r -

One of the eneficianies of the pro-
gram 18 Mescy Franciscan at Sk Jobhn, 2 so-
il service agency commiited to provid-
ing emergency services bo families and in
dividual in crisis. Many of the dients
served by 51 John's reside in Cincinnati's
(her-the-Rhine, whenre the agency oper-
ates & food pantry and sandwich window
When the donated product fom Panera
arives &t St lobmS, volunieen |||,-'||| T
loacl and sort it From there the bread is
el Lo ke sencwiclhies and distriimited
through the window, which is PN SEVen
days a week aned serves mose than 100 in
dividuak per day with lunch of a sand
wich, hot sougp {during the cold monthsh
(it and desscrt

Erka Copeland, executive
of 5L John, expreised the agency’s grati-
tindis for the -nl nfions and il word of
the delicious bread on wihich i sand-
wiches are served has spread among thekr
clients in the nelghborhood, most of
whom are homeless

=A bod of tmes, thefe's 3 line. ™ she ikl
adding that loaves of the bread and pas
ries, J|.n|'-|{ with other groceries, ame dis
triteiited 16 necdy famill= though the
looed panitry

Amaong the local volunteers involved
in picking upand delivering the hread e
memben of 3. Suanna Parsh in Mason
Approximately 25 parishioners are n-
volved in the parish’s Operation Bread
ministry, one of several outresch efforts at
St Susanna's peansd toward serving the
nesdy, wid Mike Hardson, who serves as
wikth jell
the haead
at three different Panera locations after
the: stores have chosed for the night. “They
bag it for us, and we deliver it firs thing in
the moming” be explained. "It sure
makes our cars smell nice,”

The group, which includes Harrison's
wile, Paula, also delivers to other anea lo-
atbons, Including the Free Store and Our
[}.ﬂlp Bread "I'ﬁm-r.:fly._ 1 fwwd a bt ol ooy
I dobig this,” be sald. “On ocosbon we
take our children, Chase and Brianne
when we pick up the bread and deop it
off, The experience expose them to thote
In need and the strugghe other people
hawe, It's a reminder for all of s to be joy-
ful about the hiesings we have, of our call
o do maore to help others and to pot o
faith into action.™ &
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$t. Susanna parishioners Chase (left) and bike Marricon pack up day-end donations from
o hocal Fanera bakery-café.

For questions, comments or ideas for new stories and partners to feature

contact ContactUs@RMDadvertising.com

> Click here to view Panera Bread’s press archives

P Click here to view our press credentials
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