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FOCUS REPORT: ASIAN FOODS

Amazin’ Asian!

Units and dollars both
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sian foods

as Olvmpics fervor and a food-loving

panda spur promise

| By Cathy Sivak

Lanker coverage of
B the ympic Games
in Beljing and sfice-

of-life themed marketing
historically creates intenesi
in host countey foords,
This summser. LS. children
[andl thelr parents] are
likewiise captivated by a
chubby pandn propelled o
martial ars greatness
througth his love of
Chimese cuisine in the
Kung Fu Panda mavie.
The bump in all-ages
A awareness creates added
Asian cuisine retail
o patential, parricularly
when combimed with new
prodiscts, pereeived
henlihfulvess, copvenicnce
and value, Frozen CGriental entrees
grew 5, 7% 1o 55073 million, with
umits up L0% fo 185.0 million, for the
Lr-wecks ended Moy 17, sccording to
The Nieksen Company in LL3, food.
drug and mass merchandiscrs
lexcluding Wal-Mart).

Universally Appealing

“Asian food s comprised of
ingrediems that are universally
appealing,” says Denise Wolchen,
marketing manger for Okaomi, Lo, San
Valley, Calif. [BOB-0EAMI-8E). She
cites riee and conked seafood. in
particular.

A glance an 2007 Homescan
Consumer Facis from The Nielsen
Company confirms this. Sharp
iifferences among demographic
segimenis are relatively mre within
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Asian foods, although there is skowing
toward alfluent suburhs and
houschalds with teenagers - pit
unusual for any category. Caucasians
Indlex at 102 Tor Oriental entrees, anid
aceaunt for B0 of all vilume,
Hispanics make up 11% of volume,
with an index of 101
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“The Hispanic poapulation enjoys
the rice-basel. spicy dishes offered in
the category.” says Mark Fhelps,
-..-||,l|:|:|-|':||_1|-||L-|_-|_|'-uw|:r|'r of InnovAsaan
Cuisine Enterprises, Kent, Wash, [425
251-3D6),

Asian and mainstrcam restagrants
intreduce new ethnbe finvors and
varieties, with the winoerns rapidly
matched [or beaten)] at the retail shell
at a significantly lower price.

“Consumers are more willing 1o iy
o wew sauce, imgredicnt or dish from
the frozen Tood aisle 17 they have tried
it ot @ restaurant firss,” says Tim Tsan,
wp of sales and marketing, Kahikl
Fonds, Gahanno, Ohlo, [614-322-
¥180).

“The restaurants make the authentic
Mavor profiles moere pulatable in their
lecal markets,” agrees Stephen Chen, .
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|:.||,'\|-||_'|||_ J-|_\ ce Chen Foods, Acton,
Mass. (978-929-9797), “Suppliers and
retallers nevd to take more of &
leading rele in exposing their
customens o more authentic foods
hink fmoeen items that bath Astans
and non-Asians would appreciate.”
Retall prepared Aslan foods sales

are expeciod to continue 10 rfise as the

weak cconomy slows quick-serve

Brands Morh Amerca, Inc.,
Bloomingron, Minn, [B88-616-4317)
She cites 1L, Bureau of Labor
Siatistics that show the impact on
Asian (J5Ks creates an opportunity o
capiure bt Asian restaurant imps at
retail.

More Sophist

*Consumers’ culinary tastes ar
imereasingly more sophisticated due 1o
the rsidening ol theis
mainsiream food cxpericnocs, the
infMuence of Asian in restaarnis and
trayel alnoad,” Ruegy says

Asian fouds products have
evolved dramatically in North
America anld other non-Aslan markets,
notes Keith Chen, president af
Culinary Destin itedd,
Tosriabo, Can 7). “You
can get a whole mnge of Navors in the
UK. supermarkets, including Thai,
Chinese, Indinn, Japanese. Korean. in
larger familv-stvie meals, eady meal
kits, appetizers and main courses,” he

Ii. Try putting potstickers next to the
frogen pasta or snacks - help shoppers
disocover new items.

i Put items together with signage to
create a destinatian,

3. Merchandise products by usEge
pecasion 1o boost incremental sales
'l!'. Include new, premium products,
rather than focwsing heavily an price,
E.!. Sampling warks, but only when
done right. Include total meal and
serving suggestions, and try 1o get
demo people to romance the product.
I-"_.‘. Keep the section fresh with new
items, building shopper excitement.

adids
Dkami’s translation of the
restaurant experience (o take-home

restaurant (Q5E] trips, nades Amy
Ruegg, director of marketing for Aslan
Sensations, Schwan's Consumer

retall products olfers new refrigerated
Asian eniries with a shelf life of up o

‘ eight days, neluding fully cooked
- extended shell e ushil
Dkami products AR,
£ i Chinese-style chicken 2 ity
o 2 Asian Chicken Letiuce Wraps, Chicken
J L .EPPE(.’_H?E B Vegetable Gyoza [Potstickems) and

Bao (BBQ Pork-filled Chinese Steamed
Buns].

Inrerest o traditional Askan foods
like appetizers and maln dish
morphing into unique bwists that fuse
Asian and Hispanic flavors or
Amerlcankze Tivorites, [nnovAsian's
Phelps says. InnovAsian mollouts this
spring Include its Fire € hicken
Skewer line, presented with Tha
|asmine rice and spicy Thal peanut,
haney barbeque and teriyaki dipping
saues, The company’s new Shrimp
Purse appetizers include a sweet chili

MO presersatives added
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T

dipping sauce. Both lines ane dual
wveniblbe, “Flavors are the key; there
are mo rules anymore, people love to
experiment,” Phelps adds
The traditional pork, cf
shrimp potsticker i now of

redl in
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| CHICKEN EGG ROLLS
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fusion flnvors such as ginger-apple.
While "not generally traditional, these
are flavors people like.” Culinary
Destinations’ Chen says, The company
serves refrigermied and froeen
appetizer segments with Aslan
dumpling and porstickers in Chimese,
Japanese and [ndian varicties: gluten-
froe products are In development.

Walker's Food Products Co., Kansas
Ciny, Mo. (B00-T35-2372), expects
ongoing expansion of exotic Navors
that albso tie into health benefits,

partbcularly in senfoad, says Jimmy
Daskaleas, vp of product development
Walker's specializes in bulk deli
foudseryice products, and |5 mixing
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Calories

Aslan and Hispanic influences with
the addition of chilies o Szechwan
dishes aml Jalapeno peppers in i fry
“I's hon, bt & different kind of hot,”
Daskaleas says.

“Healthy™ Asian foods with bow
soillum, bow fat and no added M5G
are gaining ground, and “The resulting
health hale effect is beneficial 10 the
entine category,” Aslan Sensatinons’
Huegg says. She notes thal newly
revamped Asian Sensations packaging
trumpects benefis such as these,

“These are loads from an anclent
culture,” Walker's' Daskaleas says,
notng retailers should emphasize
Aslan cooking has proven health

benefis similar to Mediterranean diets.

He also notes specialty ree striins
such a5 jasmine and basmati or foe
mixetd with edioname (soybcans) ane
expected to re-emerge for health
bencfits and as an answer 1o white
rice shorlages,

More Veqgies
Kahiki Fouds” in
vegetables in it meals l."':|-:|‘l-|* (15
sucoessful Naturals line, Products
feature all-natural ingrodients, U.5.-
raised antibiotie/hormone free chicken
amdl brown rice for superior health
benelits over white rice. Kahiki's 32
ounce family-sized entrees include
General Tso's Chicken, Mandarin

tive to affer more
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Orange Chicken, Szechwan Feppercom
Beel and Terivaki Brown Rice,
Recently. Flaxseed egg rolls have
joined waditlonal cgg rolls in the
Naturals line,

Kahiki Innovation

Eahiki put new Hle into the egg rol
segment with this summess roflout of
the EnsyCrisp sleeve packaging.
allowing creation of erispy
microwave egg ralls in two and a hall
minutes. Tsao expects the mov
Teelp stem the 3% annual decline in
the egg roll category over the last
three years, as microwaveable
appetizers picked up share,

Joyee Chen Foods suggests tying
promos into the Summer lympics
and the upeoming Chinese New Year|
the Year of the 0x kicks off on Jan.
15, 2009. Roche Bros. Massachusetes
supermarkets’ receni end cap
promotions included the Chinese
Wew Year, and sold-through 20 cases
of Jovee Chen Poistickers per store

in 10 dlaiys.

Kahiki Fouds is tying marketing
outreach directly to the Qlympies in s
e-newsletier 10 consumers, including
“Tun facts about the Olympey,
Dlympic pany suggestions, meal ideas,
We know that

trivia, games and morc.

by bringlng Beijing into our
consumers” hames, theyl learn a Hde
mare about the Aslan culture, and in
general, have a mare diverse approach
Tsa0 says, m

1o the everyday menl,”
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