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As More Americans Savor Ethnic Flavor,
Chinese and Mexican Frozens in Favor

Kahiki Foods hails study's findings as vindication of its products and marketing strategy.

Iu i recenl consimaer insight study
vonducted by Mintel Research, o
growing  tremd  spotled  poinds
toward @ potential shift townrds
soane ethnic segments = espoecially
Chinese — In how Americs is enjoy
img frocsen foods al home

Thee stucly looked af ther behivaors,
attiades ol mastivations of con-
sugniers el detennined  ths whidle
oy etluie categories were doclin
i demand for Chanese, Halian and
Maxies gorics  continues Lo
grow, The side of Chinese rozen cul-
sine is currently expectod Lo outpser
farm oven tradidonal  American
frogen T calegonies

The study, commissiomed by
Enhiki Foods of Galunna, (hio
wid bused on the respaonses provid
adl Doy 1,500 palubts, age 18 and over
whi have purchased frocen meils
n e past 12 months 1 showed
that misurdy hall of &l consumers
want masre Chinese cuisine in Uwr
grower's freezer case, bt thal near
ly hall don't eat ethnie [oods
il Ttalian, Mexican and Chi

Inclinn, Spanish, Greek, Thai
and French food is mrely purchased
al comvenilonal supermarkets

Whilee iy of e ethnle
categories showed o decline in thas
sy, companics like Hahiki can
Eernefid Troan Endawiang aboasl e risa
i demand for Chinese ouisine,  OF
thosse swrveyed, nearly 6% of
||'|-|u|{|:l-|'l|1-1 chose Chilfese cuilsime
when asked what types of frogen
lodls thvey wonaled like Do ses maore of

“This demand is being spurmed by
demographic diversity in the U5
with Hisguunic and Asian populations
it the togy,” said the Mintel mepon
» e willing bo pay more for
5 with better ingredicnis,
o sophisthealed Ravors, or mone
authentie ethnle This s
espcially true of smaller, mone
wlMsend sdubi-only lovsehodos.”
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WP .

While consunwrs still prefer (o get
their Asian meals from pestaamnis
poprvenderiee aowd vahee rled highest
among consaners. Ino fwet, 7
thaeas podled] ranked] coswenience s
thwir top priority, whienss st
coed muiked next highest, The twia
v ol Jesisd ooy e L paroad-
wit birand and calorie cosdent

“Listening to shoppers is the
mast mportant thing thal we can
o, =adel Thrn Tsaw, viee president of
sales amid marketing for Kahiki
“Through this study, we are bedler
ahbe 1o wnderstand the importaee
consumers  place  on  enjoyving
restaurant quality Astion cuisine, but
i the convenbence of thelr home,
We're excited abost bringing mon:
of Lhesar comvendence and flavor fac-
fors 1 Coasumees.”

vahikd is known for a mnge of
+ frowen dinners, mehsding
Beef & Broccoll with stesuned mee,
amdl General Tso's Chicken, also
with steaumed mee, Broocoll and car-
rods: Chicken Fried Rioe with chick
en maeat and vegetables; aml Chick-
en Poistickers in sweed and sour
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Kahiki Foods microwave agg rols, sam fo be the first of their kind, are ready o oal
if hwo and & bl mintes. They are aisinboled in 2,

Fl-gqram packapes

sanee. But iis lotest introduetions
are i the edg roall chlegory

Fir=, there is o line of micnowavie
able egg rolls tha deliver authentic
oven-baked quenlity i just manotes
They are offered in thee Dovors
Chicken, Vetetable, and Pork &
Shrimp - amd ane prepared 0o
microwaye oven in just two s ahalf
minufes, versas the ivpleal 200 min
uties it takes 1o oven bake an egg rodl
Each egg roll B kaged n
Kahiki's FoeyCrisp™ powclws, o
of-Ue-go CONSINATS CII naow Con
vendently enjoy g roll snacks @
wark, schood or home, All vaneiies
contadn zero grams of trans-fal, no
MSEE o artilicial additsees, and star
at just T calories per serving. Thee
el ralls come complets with sigman-
re sweet and sour sanee pockels
foar clipspisng

*We e bringing 1w marker the
first-ever egg roll that's designaed 1o
e mderowaved This b5 o valwe
adided proposition for consumers
Ty get the crunch of an oven-
btk prosduet, with thes postabulity
and convendence of & microwned
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Successful Public Relations from RMD

product,” said Tsao. “This category
has been lacking innovation for
over six years and now this cutting-
edge cooking technology is going to
help lift category sales for retail-
ers.”

Now come chicken and vegetable
ege roll offerings in Maxseed wrap-
pers. They (oo can be microwaved in
two and a hall minutes, straight from
EasyCrisp packages. Both varieties
contain zero grams of trans-fat, no
MSG or artificial additives, and start
at just 120 calories per serving. In
addition, the flaxseed wrapper pro-
vides a good source of ALA Omega 3.

“The wheat and flaxseed wrapper,
combined with our all-natural ingre-
dients, make the new egg rolls a
healthy alternative to traditional oven
baked egg rolls,” Tsao commented.
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