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You're aboul to be playing i an entirely new ballgame Il you've been
markating exclusively to baby boomers business to business = unless
you have a timeless product or service. Losing their massive base of
potential custamers coubd bade I far your product, your Servhte or
your marketing efforts unbess you make some significant changes.
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To gain an overview of the coming trend, read the entertaining,
inspiring new book The Age Curve: How [0 Profit From the Coming
Demographic Storm by Kenneth Gronbach (Amacom, $24.95). Mr
Gronbach, of KGC Direct LLE In Haddam, Conn., specializes in
generational marketing Poll: 5 in 10 Americans hit hard by gas prices &
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Bridging Callas’ Nerth-South Gap: Red Bird

One of the book's most compelling manktras s that there are 3 million
Renewed

fewer Gen X'ers (a.k.a. echo boomers and millennials) than there are
baby boomers, From a demographic standpoint, the moest opportunitics ITC One Home Theater System
in B2B marketing will be to Gen ¥ [1985-present), which will expand to
108 millien by 2010, That means that most B2B business owners still
have time to plan how to sdjust or replace their strategy.

Celebrity chefs Dean Fearing and Stephan Pyles
compete in airline-food cook-off

Terry Box's gas-saving tips b
How can you make your product or service appeal to the values of

Gen Y7 Michele DeKinder-Smith, wha founded the anling commiunity Bearch ClassHiads

JaneOutdd TheBox.cam in Hudsen, Fla., reparts that "Gen ¥ B2B

customers are like all Gen Y'ers.” Usad Cars M Cars
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They connect with environmentalism and sustainability, the v":"f" _"‘I P‘:“ #
community, social responsibility {including humanitarian issues) and i l;:,:.. = ::1. CF]
H H
the Internet Your TiP Your T1P
Appealing o those things is essential, said Andy Hines, & futurist in the Go 5o
Hauston office of Social Technalagees LLC. Mr. Hines sald that Gen Y8
guestions are geared toward obtaining tangible results, such as "How HOMES
do we make the community @ better place, the environment safer?
FIND & HOME

What do we do to translate into people getting mare food?" i
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p For questions, comments or ideas for new stories and partners to feature

contact ContactUs@RMDadvertising.com .

p Click here to view Jane Out of the Box press archives

[ AOQWJCL& ng

P Click here to view our press credentials strategic advertising | public relations

PowerfulPress is a digital publicatioriuesvely from RMD Adtising.


mailto:ContactUs@rmdadvertising.com
http://www.rmdadvertising.com/index.php?page=powerfulpress_pages/janeoutofthebox
http://www.rmdadvertising.com/powerfulpress_pages/rmdadvertising.html 
http://www.rmdadvertising.com/index.php?page=powerfulpress_pages/rmdadvertising

b
"t

S\

Jane

out of the box

_'__-..-lll-- -

POWERFULPRESS

Successful Public Relations from RMD

June 29, 2008 | The Dallas Morning News | Circulation: 1,644,365

L

These customers also want their lives to be batter. That means that
products and services that promote work/life balance will be in
demand, Ma. DeKinder-Smith said,

"Gen ¥ wants to be free to pursue their personal goals andfor get out
of the office to pursue their lives,” she caid. Making your product or
service easy to talk about will help tremendously in developing vour
market.

For this generation, the rules of marketing will be changing. Steven
Kleber of the Atlanta marketing firm Kleber & Associates Inc. has 15
employess, six of whom are Gen Y.

He says this generation "wants to develop solutions and change [and
is] all toe often disrespected from a marketer's point of view as quirky
and atypical. They're go-getters who want to be seen, heard and
valued. Take them on their own terms.”

Ms. DeKinder-Smith points gut that for some Gen Y'ers,“marketing can
get in the way, particularly if it's misleading or exaggerated. They're
very accustomed to doing thelr own research, relying on word-of-
mouth and validation from peer groups o help them make intelligent
decisions.®

Eric Papp of Tampa, Aa.'s Generation ¥ Aesulls-Based Consultng LLC,
agrees. His advice:

«Convey integrity in your brand, product, service and advertising.
=Promate instant gratification and rapid delivery.
«And for power, use “word-of-mouth [$o that] Gen ¥ talks to Gen Y."

Drew Stevens of Stevens Consulting Group LLC in Eureka, Mo., advises
that your communication be "succinct. . Be brief and relats to
trends.”

He added that individuals maght request a Web site or blog for further
information. Mr. Kleber indicates that his firm's Gen ¥ clients prefer
BB “distribution through mobile messaging, secial media and 8=
marketing. They're not just 9-13-5'ers. Their technology is on nearly
24 hours a day.”

5o how do you market?
="Bring in & Gen Y intern to mentor you® (Mr. Hines),

=“Forming focus groups lo identily customer needs can |zad to
developing additional products and services growing from your current
lingup® (Mr. Stevens)

«"Tell a green or humanitarian story that reflects the sum and
substance of whal you're aboul®™ (Mr. Gronbach.

="Use socinl media spaces and environments they enjoy, like YouTube,
to communicate in-depth product knowledge in an engaging way® {Ms.
DeKinder-Smith).

Mildred L. Culp is a syndicated columnist who covers emerging frends
in the workplace.
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