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N Microwaveable Hot Muna Bread s [

& Tallicr, Eiabe With Recent ncqumtmn of Eurobuns Unit

gourmel lalian cheese beegds, hoas
announced w0 nisw microwaveahle
option for its rnge of products. The Lantminnen
line extension brings lo consumers Unibake, Hors-
miwch wdded convenience and sim ens, Dequnark, a
plivity. well I-cu'.urwn i
This addition marks the fifth plier of frozen
product in the Hot Mama Bregd Hise, bread products,
which includes 4. 5ounce gourmet has  purchased
Itadian checse breads in Ornginal, Evirobiures, ol
Garlic and Bruschetin fovors, o I""'_k”-"' apcra-
Now avallable in a sller, 7.5 Bon et '“"1:':":""'
ounee microwaveable option, Hot af London, Eng-
Mama Breal is offering his new buul. It was the
product 1o consumers in twio Navors ”'_“ﬂ cpuisition
o choose from — Original and Gar- this year for the
lic. Both are made with tomatoes, Danissh compiny,
bicesil, gaelic, Mevzzaredls and Romane | 20 the langest
cheeses, and contain Vitamins A The acquisition will give 1ini
bake production capability in the
Updterdd Kinggdom for the st thne

i's ful-stearm ahead & Eurnbuns under Lantmdnnan Link
bake management

company bought jts first produoc- I
tion bakery in the United States
with the purchase of Euro-Bake, o

amd B

Produced with the same ingredi
ents found in the original 14.5-
ounee  Tamily-siee  products,  the
microwaveable options provide a
conventent mealtime  solution for
the individual as well as the whole
family. These new products — which
can be served as an appetizer, a
snack or even a meal — can be pre-
peresd in the microwave oven in jusl
|I|.FI"'I' mrles.

It will nlso open the door (o the
froeon broad mocket in the UK, on
which Eurobuns has a salld pos
tion and currently controks around
Bl of the Tast food segment.
“The Dritish market s very
promising. Thanks Lo our sueeess
ful partnership with Bakehowse,
Greal Britain is today our third
Largest market for Danish pastry

2kperson bakery specializing in
European inspired bread types

Eurobuns, which em I
people, B oa modern bakery with
seven high-tech production lines.
It has experienced continuoos
growth since the startup of opera-
tons in 1997, Net sales of 240 mil-
lion have been [orecnst for the
current financial year Besides
bread,  the offers

“Mothing can beat the fresh, out- The a¢ "l.“i'l'“.i"!l ."I..r.:'ln'h”n"' will CRInpany
af-he-oven taste of lomemade | Make Great Britnin our largest bagueties, sandwich products,
breul,” sabd Michas] Barone, presi- market by far” said Benl Puliz H'”‘“_'_"‘_‘ and donuts,

W et of Toledo, Ohio, TSA-bused Larsen, chiel executive officer of “The management team it
Hot Mama Foods, Ine. “With our Lantmannen Unibake. Eurobuns . ks confident that this
new microwaveables, we are able AT ”r':l !I'Illl,qlrll growih II.]H“' acqisition will be good for the
to provide consumers who shop the Unibake had in February acquired  company and with the support of
£ retail  freezer cabinet with the Baco Cry, the largest fast food bak-  Lantmdinmen, looks forward 1o the
- gooey, cheesy goodness they crave ey in Flrilnd, 29 & step towand. et 'LMIJ”"E_H'I_E.'I B ﬁnml:‘ and
without all of the work, amd in a expanding its I'|'|H!'|H'I share in the  development, ﬁ'flll H.'“““ ek
fenction of the time.” Baltics and Russia  In April, the  sales and marketing direetor.

Heinz to Build Factory In South Carolina to Make
Weight Watchers, Smart Ones, Boston Market Meals

H.. Heinz Co., Pittsburgh, Pennsylvania, USA, is
building a plant in Florenee, South Carolina, to prodsce
frozen meals under three of its brands. The Geclory is
expected wo bring B350 jobs to the community

“Our frozen meals business is growing rapidly and
the new facility is a sign of our commitment 1o sup-
porting and sustaining this growth,” said Lave Moran,
president and chiel executive of Heing North Amaeri-
cii "It will allow us to increase prodoction of owr
Wilght Watchers, Smart Ones and Boston Market
frozen entries to meet demand for high-gquality frogen
mrals,”

Sales of Sman Ones products grew by 260 last vear,
when Helng-branded product sabes overall incremsed
about 14%, according to the company’s fiscal year 2005
Microwaveabis Hor Mama fafan Cheese Broad i disiributeg repeort, issued in May, Annual sales for Heine surpassed
in & 212-gram box containing & conveniont baking fray. 10 billlon for the Orst time, noted the report
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» For questions, comments or ideas for new stories and partners to feature

contact ContactUs@RMDadvertising.com

P Click here to view Hot Mama Bread’s press archives
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