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“rozen Cuisine Is

Consumer research study shows 45% want more Chinese frozen foods.

consumer insight study by Mintel Research

1- shows that while many cthnic lrozen loods
werall ame in decline, the demand lor

ttalian and Mesican continees
demand lor Chinese lroren culsine s

Chinese T g
In lact

expected to outperdorm even traditional American fre

the

ren ool categoties

The sty hooks &t the behanvioms, sttitugles and mot

pmers. It was based on mEponses pix

schulis, age 18 and over who puenchased

valiods of coms
d by 1,500
fropen meals in the past

The &

months

iy also ldentibed thad one oul ol svery tw

consumers want more Chinese culsine in their stone's

frevner caves. I abo ilhedtrated that while Consuirplion

of ethinic food overall s on the fse, nearly M OO
suifmiers cho ol eat ethnke loods beyorsd alian, Mevican

and Ch inods such as Indian, Spanish

inese. Ethmi

Greeh. The and French aie rarely purchased

O the yrmers surveyed, nearly 158 chose Chinese

maine wh saked what types ol roten loods they
wouldd like o see meong of
spurred by demographs

This demand s being

fiversity in the United States, with Hispankc and Asian
populations # the [op. Minzel
0 pay more lor products with better ingredients, more
ol | dizhes This

is cspecially tree ol smalles, moee slfleent, aduli-oaly

SayE People are willing
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orsumerns still prefer o get their Aslan meals

brom restaurants, convenience and value rate very high
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By Alan Robinson

ko lact. 7% ol the respondents mnked convenience as

their top priosty, with

hdgh

taste and cost ranboed e

esl. The two s o leasd concemm were the prochuct

brand and calorie content
Kahiki Foods
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The Mintel tudy was commiéssioned by

Listenlng to our coshaumers s the most important

that we can do.” wys Teao, vioe president of sales

snd marioeting, Kahiki Foods, Cahanna, Ohio. "Thiough
abile 1o underrand the impo

an enjoying restaurant gual

this study. we are better
L Our Conaurmets place

ty Askan cuisinge. bul in the comnvenbence of Eheir home

We're eacited about brnging mose of these conve

nbenoe and favor Ieciom [0 Ouf CONSUMETs,” ways T

Looking more closely ot the retall market, Thao says

Kahiki will move away from temporary price recuction

motlons with retailers

and work with “longer form

with & focus on in-slore promotions and displays

Gaining Edge Ooer QRR
Sehwan's, which markets Asian Sersalions egg rolls

and snaths, also sees a solid hture In the Asian seg
menl
We expect comsumer interes! in ethnic loods 1o oon

tinue (0 incresse, =0 i's important for retaibers o con

tinwe to provide altematives lor consumers to meet this
wrascks

Mok

growing need,” says Amy Ruegg, director. ethaic

and single serve, Schwas's Consumes Rrands

Amprica Inc . Bloominglon, Minn
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Alsn, the weak economy s slowing OS5 Ig

resiaErani) rips with O5R Asian tralfic losses among the

» For questions, comments or ideas for new stories and partners to feature

contact ContactUs@RMDadvertising.com

» Click here to view Kahiki Food’s press archives
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Olympic Fever: Beljing Games Begin in August

Fonda, sys thes will dovetail with sireasdy growsng interset
In poditieal, Insndad B0d s£onamec interests in the region,
weichy, i urn, weill lnmd to deeper cutiursl swarenesa of

The 2008 Surmener Olyrnpecs am sl 10
g=l underway i Belfing Aug. B and ren for
1T darys, presenius] Armericans Wil Qe
gpoEsy 1o Chinese culture from the
gaienaies meda covermge that the O8yenipsc

Timn Thad, vioo prossdent of sades snd muesieting, Kahisi

st signibicant,” says Rusgi
This crealcs an Cportunity
for ws 1o locus on our Aslan
Sensations snacks and mini
meals o copture kost Aslan
restarant trigm

Rorgs notes that “consum
e are incredsingly inbeieaed
in augmenting thelr cument
purchases with ethalkc foods
that are new and diflierent 1o
prowide an allemative to thel
mcale. Thiz interest i diving
cihnic foods o grow lakter
than most other lood catego-
s Of the largest segments
m oh-piiia sascks, Asisn B
the anly one growing ™ o counery o Lo

She moted that it will be
many years belore the category peaks because this is the
earliest stage of Asian koods evpanding into the mainstream
“Theie are always PEW COMEEMETs Coeming into the categorny
baed on their vaniows lie eaperences

Al & nod susshing and minbowe. though Asign foods
lace the same O08l pressuies 28 Those in other categories
Schwan'w, citing the rise in commaodity costs, mised its prices
kgt

Betailems undemiood the price Inorcase was ecessafy o

albow us 1o continuee o provide the highest quality and 10
atakn our iInnovation momeniuam,” s Roeg

The commioclities most allecting the Asian Sensations ling
are wheat, up mome than 8% singe November 2007, and
diesel, up more than 115 “We do not anticipate commodity
cods 1o level ol (n the near futere,” =y Ruegs

Product, Packaging Revamp

Sclvean's s taking advantage of the strondg interest in Aslan
loods bry retooding the Aslan Sensations ling with “skgnilicant
product improvements such as sero grams of trans Eat, no
preseraives and no M5S0, says Ruegy

Frozen sauce pockets are now Included with Aslan
Senaations Lange Fgg Rolls and Cream Cheese Wontons The
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Chirsa arsd ity regeonsl Cuissnes.

Th spolighl on Asa will also brosden e interest of
the Armecican palale 1D the Cultene 10 oThsd countries amd
regaon, ncheting Thailand and south India.

eg rolls and wonlons can be
prepared either in the micn-
wave of conventional oven
The sauce packets ane 10 be
thawed at moom temperalisine
while the ogi rolls o wontonrs
cook. They come in scaled
pouch, and can be thawed by
mindlng under warm walef

in addition. we have
changed the packaging o
chearly convey the prodect
improvements and health
benelita” says Rueggd noling
that the revamped packaging
has a new hogo with & contiem-
porary Hale

Schwan's s shilting the
Asian Sernsations product mix
1o bee mone about snacks or lighter meaks in more postable
jormats o meet comsumen needs and lilestyles.” she says
“These products also give us mote breadth of assortment wo
contumens have more choloes fof their snacks and mink-meal
occasions.” =

Other developments in the Asian lood sector are

mMongolian Beel, one of lour new dishes added to the
Green Culsing ling from Contessa Premium Foods Los
Angeles Harbor, Calil, which can be prepaned in B to 12 min-
ites Mongolian Beel featunes “authentic lavom and ingreds
ents including only thinly sliced and tender beel. kong-grain
white rice, scallbons, bok choy, onions, gaic and a sweet and
savory gatlic-aoy sasce,” savs Contessa “The dish is spicy
but light, wholesome and fresh

* “Our Mandarin Orsnge Chicken s s1ill cumently & “hot
item’ lollowed closely by our Beel & Brocooli entrée wnscd Sy
Cinger Chicken product.” says Dan Yan Gompel national
sales manager, Day-Lee Foods Inc, Santa Fe Spiings. Calit

* Oy potstickens continee 1o be o last and convenient
appetizer lavorite In five varieties,” says Van Gompel

New bn the pipeline are a Tertyaki Chicken and a Crisgry
Beliing Beel a5 well 35 some cuciting poteticker itema,” he
adds W
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contact ContactUs@RMDadvertising.com .
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