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he tomato sauce labels

on grocery store shelves

might conjure images of

the Sicilian countryside,

but one family hopes
Ohioans don't forget about a business
in their own back yard.

"If it's got our name on it, it came
from right here in northwest Ohio,”
said Steve Hirzel, whose family pro-
duees the Dei Fratelli brand of tomato
products.

More than two decades ago, it was
a growing interest in far-away foods
that helped build the Italian-themed
brand, but today's consumers are
more interested in buying local,
according to Hirzel. As customers ask
questions about how their food made
it to their plates, he is eager to provide
the answers,

Consider that it only takes about 6
to 10 hours for a Dei Fratelli tomato
to go from a local farm into its final
container. The end product, be it
pasta sauce, diced tomatoes or tomato

FIMA "l:anu‘“_ E;%.'
Seasoned

DICED M

Tomatoes

Ohio business
booms on
locally grown
tomatoes

story by SETH TETER
photes by JODI MILLER

juice, uses "strictly ingredients that
you can understand as a consumer,”
Hirzel said.

"You read it, you can say "Oh wow,
it's basil, oregane, garlic, onion,
pepper.”” he said, noting there are no
preservatives or additives,
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Nearly half of the farmers are within
10 miles of one of the company's
three Ohio processing facilities. The
company even has its own greenhouse
where it germinates tomato seeds.

"That's where local rings very true
and we live it every day,” Hirzel said.
"One of the secrets behind a high
quality product in a can or a glass jar is
the high quality fruit coming in from
the farm. We can’t make it any better;
we can only preserve how good it is
coming out of the field.”

If it came right down to it, Hirzel
— aided by satellite tracking and
meticulous record keeping — could
pluck a jar off of the store shelf and
within 15 minutes tell you the field in
which the tomatoes inside were grown.

That might lead you to Brad Cherry.
Working with his dad and brother,
Cherry grows 185 acres of tomatoes for
Hirzel Canning in addition to operat-
ing a grain farm and farm market.

Tomatoes are fun to grow, said
the Putnam County Farm Bureau
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